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IN THE DIGITAL AGE, PRINT CIRCULARS
REMAIN A VITAL TOOL IN RETAIL MARKETING,
ACCORDING TO VERICAST STUDIES. DISCOVER WHY
CONSUMERS STILL VALUE THESE ADS AND HOW
RETAILERS CAN EFFECTIVELY USE THEM.
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BIG SAVINGS AHEAD IN 2023!

In the second half of 2023, Vericast is set to distribute 1.4 billion Save Direct Mail Packages.
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VERICAST HAS YOUR PRINT CIRCULAR NEEDS COVERED!

The digital wave is undeniable, but the role of print in your retail marketing strategy
Is irreplaceable. Your key to unlocking the power of print circulars is right here.
Let's start the conversation.

Learn more: Vericast.com/DirectMail



